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Medical Tourism Facts And Figures 2012 
A major new independent report takes a look at what is happening in the world of medical 

tourism, and gives guidance as to where the future lies. 

Much has been written about medical tourism; millions of people flying from country A to 

country B for cheap medical treatment. Everyone thinks they know the top destinations, 

reasons for travelling and current direction. These ‘facts’ are repeated every time a journalist 

discovers medical tourism, or when people are trying to sell their conferences or consultancy 

services, or politicians seek to justify a plan. 

Few of these ‘facts’ are now accurate as medical tourism has settled in certain patterns and is 

going in new directions. Few of the countries regularly claimed as market leaders are now the 

top ones. Some of the most successful countries are the least noisy, and often not dependent 

on the myth of huge cost savings. 

The reality is very interesting: 

 Most business is regional or even within a country. 

 Many medical tourists do not seek out the cheapest destination. 

 The top 3 European destinations are also the most expensive ones. 

 The USA sees as many inbound medical tourists as outbound. 

 Much medical tourism is for cosmetic, fertility or dental treatment. 

 

While several hyped countries have not achieved the expected inbound numbers, or even see 

numbers fall, there are success stories where coherent targeted marketing, organization, and 

a realisation of who the real customer is – sees countries like South Korea and Taiwan make 

great strides with increased numbers. Many European countries are quietly succeeding too. 

The UK has been a top medical tourism destination for a century.  

The 2012 edition of Medical Tourism Facts and Figures has over 500 pages of updated and 

extra information, including from countries where no figures were previously available. All 

figures are analysed for truth or fiction, and gaps in knowledge are highlighted. 

For each of the 137 listed countries, the report provides (where available) an overview, basic 

country facts, numbers in and out, targets, destinations and sources, research reports, 

promotional bodies, plans and problems.  

The industry is changing and fragmenting into specialist areas and customer segments, so for 

anyone wanting the real picture of this vibrant and expanding industry, or who wants to avoid 

the mistakes of others, it is a must read. 

This is an independent report from specialist author Ian Youngman. No country, organisation, 

or website has any editorial involvement. 
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About the author 
Ian Youngman is a writer and researcher specialising in insurance, health and medical tourism. 

He writes regularly for a variety of magazines, newsletters, and on-line services. He also 

publishes a range of insurance reports and undertakes research for companies. An ACII, with 

an honours degree in Economics from the University of Liverpool, Ian was a co-founder of The 

General Insurance Market Research Association. He also has widespread experience within 

the insurance industry at management level, working for brokers, a bank and an insurance 

company. 

What does it cost? 
The 500+ page report is available on special offer via IMTJ for £800. This is a one off price and 

will only be available until 31st March 2012. 

From 1st April 2012, the report will cost £900. 

How to order 
1. Go to www.imtj.com/resources and select the link to purchase the report and pay via 

PayPal. 

2. Fax back the order form at the end of this document to +44 (0) 1442 817818. 

3. Or call +44 (0) 1442 817817 to order by phone. 

Payment can be made by credit card, PayPal or bank transfer. Payment must be received prior 

to issue of the report. 

 

 

 

  

http://www.imtj.com/resources
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